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The National Youth Orchestra of Great Britain 

 

‘The most uplifting orchestra in the world… the NYO makes me massively hopeful for the future of classical 

music.’  

The Times 

 

The National Youth Orchestra of Great Britain (NYO) is the world’s greatest orchestra of teenagers. Awarding the 

Queen’s Medal for Music 2012 to NYO, the Committee stated that no other orchestra in the world has consistently 

achieved such brilliance in performance with such young musicians. Upon receiving the Ensemble Award at the 2016 Royal 

Philharmonic Society Music Awards – the highest recognition for live classical music-making in the UK - NYO was 

described as ‘a beacon of excellence for decades’. 

  

‘They may be teenagers but at NYO you feel yourself to be working with some of the greatest musicians of our 

time.’ Edward Gardner OBE, conductor. 

 

Founded in 1948, NYO provides orchestral performance opportunities for the brightest and committed musicians between 

the ages of 13 and 19. Many of the UK’s greatest musicians, past and present, are NYO alumni, including Sir Simon Rattle, 

Sir Mark Elder and Thomas Adès. 

 

‘NYO is one of the most important artistic institutions in the world.'  

Sir Simon Rattle, Chief Conductor and Artistic Director, Berlin Philharmonic and ex- NYO percussionist 

 

Drawing its 164 musicians from every background and part of the United Kingdom, NYO comes together three times a 

year for residential rehearsals, working alongside leading international conductors, tutors, and soloists.  Each residency 

culminates in a high-profile concert tour, including an annual televised BBC Prom at the Royal Albert Hall. 

  

NYO exists to give breakthrough experiences of orchestral music to teenage musicians and audiences of all backgrounds. In 

order to increase the reach and impact of its activity, NYO has launched two strands of activity, NYO Inspire and NYO Open 

which target committed young musicians who lack opportunities to advance their playing.   

 

Named Classic FM’s Orchestra of Teenagers, NYO and Classic FM will work together to inspire a new generation of young 

concertgoers and a major focus of the partnership is a £5 ticket scheme for under 25s to all concerts promoted by NYO. 

The Orchestra’s broadcast agreement with BBC Radio 3 was extended to include all concerts, allowing NYO teenage 

orchestral brilliance to be communicated to wider audiences than ever before. 

 

Being in the NYO reminds you that everyone matters, wherever they’re from and whatever their role. We learn to 

put our own personal ambitions aside and work for the common good..’ Georgia Hannant, violin, 16 

 

As a registered charity, the National Youth Orchestra’s income primarily comprises funds raised by a dedicated 

Development team from a range of sources including trusts and foundations, corporate and individuals, all of whom 

recognise its unique contribution to the lives of young people and Britain’s musical ecology. Most members pay subsidised 

fees but the organisation works hard to develop bursaries to ensure any young person with talent can apply regardless of 

financial means. The NYO’s annual turnover is approximately £1.5 million. 

 

The National Youth Orchestra of Great Britain is a thriving organisation with a vision to inspire young musicians across the 

UK. We are looking for a dynamic and experienced Marketing Officer to join our talented staff team. This role supports the 

Marketing Manager to develop and deliver imaginative marketing, press, communications and audience development 

strategies to support all NYO activities. 

 

You can find out more about the orchestra on the NYO website at nyo.org.uk and learn more about our musicians at 

https://www.nyo.org.uk/meet-the-orchestra. 

https://www.nyo.org.uk/
https://www.nyo.org.uk/meet-the-orchestra
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The Role 
 

Purpose of the role:  

 

To support the Marketing Manager in the delivery of NYO’s internal and external communication strategy and to manage 

key aspects of communications activity. 

 

Reports to:  Marketing Manager   

 

Principal Areas of Responsibility 

 

Marketing & Audience Development 

 

 Create, plan and deliver marketing campaigns for all NYO activity including concerts, recruitment and NYO Inspire. 

 Create compelling marketing copy for national campaigns. 

 Develop strong working relationship with venue colleagues including marketing and press teams to effectively deliver 

audiences. 

 Research potential audience networks beyond our concert venues with a special focus on developing teenage 

audiences. 

 Work closely with the Marketing Manager to develop strong working relationships with NYO partners, such as 

Southbank Centre (NYO is an Associate Orchestra of SBC) and Classic FM (NYO is Classic FM’s Orchestra of 

Teenagers)  

 Develop and manage an extensive distribution campaign of printed materials including concert programmes, flyers, 

handbooks and posters. 

 Deliver evaluation strategies including audience surveys. 

 Develop strong working relationship with NYO Development Team and work closely with them on projects 

throughout the year as and when required. 

Website & Social Media  

 Manage the website as a destination for young people through planning and obtaining content for website and social 

media channels.  

 Develop and manage online marketing campaigns including social media initiatives and online advertising. 

 Ensure robust monitoring and evaluation of website and social media activity. 

 Create clear social media guidelines and inspire colleagues to support the function of digital channels. 

 Research and communicate up-to-date social media trends and developments to the Marketing Manager.  

Press & Media 

 In collaboration with the Marketing Manager, work closely with NYO’s PR agency to support all aspects of its work 

assist in the delivery of its campaigns.  

 Identify newsworthy stories and content promoting NYO’s activity, through staying engaged in journalism and trends. 

 Organise and prepare material for press. 

 Respond to all enquires promptly, professionally, and positively. 

Selection Criteria 

 

This position promises the right candidate an exciting opportunity to be part of a distinctive marketing and communications 

function in a dynamic national organisation that is highly regarded across the profession. 
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The successful candidate must demonstrate the following experience: 

 At least 2 years experience of working for a busy arts organisation within the marketing, communications or audience 

development team. 

 Proven delivery of marketing campaigns – both traditional and digital. 

 Proven delivery of website and social media channels management. 

 Experience of working closely with Development teams 

 Working effectively with external partners. 

 Experience of delivering evaluation processes  

 Working to time and on budget 

 Taking materials through to published outcomes 

 Experience of design software including InDesign and Photoshop 

 Experience of video editing software including Final Cut Pro (Not essential) 

The successful candidate must demonstrate the following competencies: 

 Outstanding written skills - articulate, persuasive, and creative. 

 Attention to detail and excellent proof-reading skills. 

 Initiative and the ability to structure time and prioritise effectively 

 Excellent interpersonal skills and the ability to connect with a wide range of people 

 Ability to relate to and understand voice of young people 

 Passion for classical  music and working with young people 

 Passion for 5* delivery 

 Ability to analyse web and social media statistics 

 Creative solutions focussed attitude 

Terms and conditions  

 

Salary    In the region of £21 - £24,000 pro rata depending on experience 

Notice period   Two months 

Probationary period  Six months  

Holidays   25 days plus statutory bank holidays 

Place of work   Somerset House, Strand, London, WC2R 1LA 

 

Office hours are 9.30am – 5.30pm, Monday to Friday. The role will be required to engage with the orchestra’s three annual 

residencies (each of which is 9-15 days in duration, and away from the office), and further NYO Inspire projects, and 

therefore the role may include some weekend and statutory holiday working for which there is a lieu day arrangement.  

The NYO office, residency and concert buildings are no smoking areas.  

 

 

Equal Opportunities  

The National Youth Orchestra strives to be an Equal Opportunities employer. The aim of this policy is to ensure that no 

job applicant, employee or participant receives less favourable treatment on the grounds of racial origin, physical disability, 

class, gender, sexual orientation, age, political or religious belief. Individuals will be selected, promoted and treated on the 

basis of their relevant merits and abilities. All employees are required to comply with and actively promote this policy. 

 

 

Applying for the role: 

Please apply by letter with a fully updated CV and a completed equal opportunities form by 10am on Tuesday 10th January 

to recruitment@nyo.org.uk. Interviews will take place the following week. If you have any queries about the role, you are 

welcome to call NYO on 020 7759 1247 or email recruitment@nyo.org.uk. 


